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Managing Your Money

Every Friday

By Andrew Ithall for USA TODAY

Exclusive shopper: David Daucanskl amember of shopping website Gilt.com, has purchased many items at the site. He says he hasn't been to a mall in years.

Retailers love exclusive shopping clubs
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But from the business perspective, consumer behav-
| Wmm the sites” use of timed sales

David Dancanski says he hasn't been to a mall in at
least five years, butt he has a wardrobe that could get
him on many bes-dressed lists. He does all of his shop-
ping online, abous half of it on the designer sale site Gilt-
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Daocanskd is one of the millions doning their items," says Dietz, CMO of retail technol

of people who belong to such sites, company “These sites are true

which also include Rue La La, mouth successes.”

Hauelook and the mom-oriented GS| Commerce, which bought Rue La La's parent
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quasi-exclusivity. The sites offer - ping,” says Fiona Dias, a GSI executive vice president.

Price checks
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which often have returns from retailers or overstock
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brands or products that are only in effect for a limited

time, usually a day or less.
Members typically have to be invited by a friend or
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ically free and can be as srmple as pthtuu a
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me—mﬂm‘hle sites work with the brands to, make sure the
Hﬂu&tﬁ:mﬁkdﬂys&mﬁhm— prices they are are the lowest offered.
brands and designers featured, he decides . That's made invitations to join highly sought after, if not
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members were referred by members who are strongly
to invite others. Those who get 10 or more

| friends to join get even earlier access to sales.

* “Friends do the work for Rue La La,” says Dias, noting
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When he does. he says, he buys something about 90%
of the time and spends an average of $300. He loves the
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“Maost of the items that | have purchased on the site
were brands | had purchased in the past at a greater
cost,” says Daucanski, an advertising executive from :  ofexclusivity”

Wiest Palm Beach who joined Gilt about two years ago. - * i e Butthefounders nfOne Lane, an online home

The clubs, which have been around for a few years, furnishings and gi off of its members-only
solve a couple of the bigger problems facing retailers and budgtor to overshopping. requirement in
brands: how to excess inventory (in a somewhat mnﬂt.furmnple shoppers have 10 minutes to '[t’smtaveryfmndhfgzsuuetosaywuhmmbe
classy fashion) and how to get people to follow through complete a transaction or the items out of the invited to be a friend,” says co-founder Alison Pincus. “It

correct.”

on their online purchases. Many upscale designers hate ing cart. A clock ticks off the time hase, didn’t seem philosophically :
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counters. And online shopping cart “abandonment” is why it's important for shoppers to a“tight rein"on moms, mothers-to-be and kids 7 and younger,
one of the peskiest problems facing Web retailers. ~ their spending, says debt counselor and Rue LaLamem-  launched in October and is invitation-only.

ber Barbara Stark. Dias says the sites are similar in concept yet more
‘Purchase drivers’ “[t‘smeﬁ:mulat]mhasmade‘l'\n’shoppmgsn democratic than the original sample sales in Manhattan
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While the private clubs can save sale shoppers a lot of Amen:an Counseling. “Because they have that ‘Msdmbeenﬂmmﬂntmhawwbe hl

time, they also can be risky temptations for those ona  clock ticking, you feel like if don't do it. you're missing ‘in the know’ about this stuff" Dias says. public relations




